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ABSTRACT

Nowadays, ecology is one of the most disscused concepts. This can be seen from the fact that
increasingly more companies resort to “green’ actions and strategies.

In most cases, without the implementation of green management would be very difficult for a
company to flourish. Its absence could be considered a competitive disadvantage, even a threat in
terms of how the company is perceived by consumers.

Implementing a “green” management in old organisations and new ones should be given
greater importance because it can contribute to the success of a business, which can be “recipe of
success”. This is the reason why I chose this title, ” Green Business - the future of progress in
business "because adopting a "green" management will help create prestige, attracting the
admiration of others, bringing profit to the firm and entrepreneur, and environmental benefits for
survivors, which should give them the opportunity to enjoy what we have today, the key elements
that must be harmoniously combined.

This research aims to emphasize the role of ecology , how it helps to sell a product and how
much it matters in people's eyes, to determine the the future of green business in Romania, how
ecological actions contribute to the development of a company and how much importance they
have in the environment. The research is based on the analysis of online questionnaires
completed by and for that was applied a questionnaire for entrepreneurs and potential future
entrepreneurs.
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Introduction

Nistoreanu, P., (2003) says that sustainable development is now one of the most debated
concepts, both international (UN conferences, meetings EU) and national or regional level.
Many renowned companies are trying to introduce the idea of sustainable development of their
management.

In the report "Our Common Future", also known as the Brundtland Report, 'Sustainable
development is defined by the World Commission on Environment and Development as
"development that aims to satisfy the needs of the present without compromising the ability of
future generations to meet their own needs. "

Climate changes and their impact had a huge increase in media attention, in politics and
in public. Therefore, climate change and sustainability issues have become increasingly more a
top priority in the management of companies.(Sommer, A., 2012)

As shown in the article "Green Business Future" published on www jurnalul.ro, at this
time, humanity is on the brink of the fourth epoch, the epoch economy "green" after he passed
through the memorable moments in history, the industrial and technological revolution, and the
era of globalization. Sustainable development is seen as a global economic support "green" and
offers both rich countries and the poor prospects for lasting prosperity and well-being of
mankind.

Romania is rapidly moving towards a green business market. Romanian business people
have noted that these Businesses can bring many customers implicitly and huge profits, so that
most of the managers are turning to green Businesses.

This research refers to the following topic Perspective of current entrepreneurs and of
those aspiring to the future of green business in Romania, because I believe that this issue is
current and in an ongoing debate.

The project was based on the research question: What is the future of “green” business in
Romania?

In order to get the answer to this question, the research will try to accomplish the
following objectives:

1. Determining the role of ecology in the development of an organization

2. Establishing the most important actions for a business to become "green"

I believe that this work will provide additional knowledge to those interested in
environmental protection and sustainable development of enterprises, constituting an important
source of information regarding this subject.

So, I hope to answer the questions still unsolved for those who don’t know enough about
the role of ecology and “green” management. Also, I want to have a role in informing and
educating young entrepreneurs.

1. Theoretical aspects of green business

The need for environmental awareness and green management evolves from a
variety of wrongdoings that have transpired over time. The exact moment in history in
which these environmental wrongdoings originated is a subject for debate. Some may
argue that with every generation of mankind, the environment has been suffering the
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consequences of selfish and wasteful human behavior. For example, there is an
ongoing debate as to whether the Native American Indians were environmental
conservationists who lived in harmony with nature or wasteful individuals who left
buffalo to rot and burned down forests to clear the land for farming. Green
management might best be defined by the environmentally conscious practices of
“green” organizations. While researchers and authors have failed to develop a clear
definition of the specific term “green management”, several accounts of what “green”
managers actually do to manage their organizations in an environmentally conscious
way have been documented in the literature. Interface, Inc. is a stellar example of a
“green” organization that engages in practices indicative of rigorous and true green
management. (Stephanie, S., 2009)

One of the primary reasons why it is difficult to decipher a consistent and
comprehensive definition of green management is that it is a relatively new term.
Database searches yield relatively few works addressing the exact term ‘“green
management” and the majority of such works focus on environmental management
and environmental management systems (EMS) as ways to improve environmental
and business performance (Florida and Davison, 2001)

While both improved environmental and business performance are basic goals of
green management, we believe that a more specific and extensive conceptualization is
warranted. When definitions of the exact term “green management” are found in the
literature, they often appear either too vague or incomplete. One of the most recent
studies on green management defined the term as practices that produce
environmentally-friendly products and minimize the impact on the environment
through green production, green research and development, and green marketing
(Peng and Lin, 2008).

Naoira, S. says that firms with new green business models seek to reduce costs,
wastage, and environmental impacts, while also creating value with superior products
and services. They redefine established production, logistics, and marketing methods,
informed by green managerial practices. The innovative exploitation of new market
mechanisms and markets, to allow such firms to emerge or go green, is a function of
the business model, technological innovation, and policy initiatives.

2. Research methodology

The method of gathering information used in this research project is a
questionnaire based survey.The questionnaire contains 12 questions. The first three are
very important questions whose answer provides information about the identification
of respondents, while the other eight refers to obtaining information correlated to the
research objectives.

The questionnaire was applied on 25.03 — 27.03 2014 in online environment, on
several social networking groups, to the present and potential future entrepreneurs.
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Respondents were responsive and were kind enough to answer the questionnaire
in the number of 173 people.

According to the National Trade Register Office in Romania, on 02.28.2014
appears as active 723 375 legal entities.

Sample size will be determined as follows:

ne=t'p(1-p) / A, 6]

n. = sample size

t - the coefficient corresponding probability guarantee the outcome = 0.95 =2

p - the proportion of sample components that have investigated characteristic
(because, typically, the p value is not known, it is deemed = 0.5, for the dispersion to
have a maximum possible value)

Aw =the error limit accepted

Result guarantee probability = 95% and accepted limit error = 3%, it follows
that the sample size is:

ne=2"*0,5(1-0,5) / 0,03 = 1111,1 ~ 1100 persons

Final size is calculated as follows:

n= N*n./N+n, (2)

N = number of statistical population studied

nf = 723,375 * 1100 / 723,375 +1100 = 795.712.500/724.475 = 1098 which
means that, to be a representative survey with an error limit of 3%, the sample should
have around 1,000 people.

The research is based on 173 responses received, applied to both entrepreneurs
and potential entrepreneurs. So it is not representative, therefore it is desirable that in
the future this research will be done in-depth, considering appropriate to perform an
exhaustive survey involving more resources and time.

3. Analysis and interpretation of research results
Forwards we will analyze and interpret the data obtained from the questionnaire.

1. What gender are you?

[J Female
[J Male
Table no.1
Gender Number of Percentage
replies Value (%)
Male 78 45,1
Female 95 54,9
Total 173 100

Source: Own processing based on data obtained in the questionnaire
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Figure 1: Gender distribution

As can be seen in Table no.1 and Figure 1 of the total 173 respondents, 78
(45.1%) were male and 95 (54.9%) are female. This situation may be related to the
fact that the questionnaire was applied in the online environment, the groups addressed
entrepreneurs on social sites where the female users are more responsive in terms of
responding to a survey.

2. Where are you from?

[J Rural
[J Urban
Table no.2
Area of origin Number of replies Percentage
Value (%)
Urban 139 80,3
Rural 34 19,7
Total 173 100

Source: Own processing based on data obtained in the questionnaire

19,7%

m Urban

m Rural
80,3%

Figure 2: Aria of origin distribution

As shown in Table no.2 and Figure 2 appears that 139 respectively 80.3% of
respondents come from urban areas and 34 from rural areas, in percentage of 19.7%.
This result corresponds to a situation that was installed for a while in Romania, the
population migrating from rural to urban areas. Also, in the online environment are
present in a higher proportion those from urban areas, which explains the difference.
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3. What is your level of studies?
O Secondary - school
O High-school
0 University
Table no.3
Studies Number of replies Percentage Value
Secondary - 17 9,8
school
High - school 97 56,1
University 59 34,1
Total 173 100

Source: Own processing based on data obtained in the questionnaire

m Secondary - school
B High - school

University

Figure 3: Level of studies distribution

From the dates related in Table no.3 and Figure 3 it can be seen that 17 (9.8%) of
the respondents have completed secondary school for now, 97 (56.1%) said that recent
completed studies are high school, showing an average level of training, a situation
that can be correlated with the fact that recent students are quite active in the online
environment, especially on entrepreneurship groups, and 59 (34.1%) of respondents
specified that they had attended a faculty. It is noted that in a proportion of about 90%,
the respondents have some training, which is quite important for the results that they

want achieved.
4. You fit in the following category:
[ Entrepreneur
[J Potential entrepreneur

Table no.4
Respondents answer Number of Percentage
replies Value (%)
Entrepreneur 63 36,4
Potential entrepreneur 110 63,6
Total 173 100

Source: Own processing based on data obtained in the questionnaire
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Figure 4: Answer distribution

To determine which respondents provide data relevant research conducted is
shown in Table no.4 and Figure 4, in what proportion they are entrepreneurs /
potential entrepreneurs. This question is quite simple and also very important, because
it tries to divide respondents into two categories, those who are entrepreneurs and
those who might become entrepreneurs in the near future. It appears that 63 people
respectively 36.4% are entrepreneurs, while others 110 respectively 63.6% fall in the
other category. Sample structure has this distribution, precisely because young /
potential entrepreneurs are much more open in terms of research performance and
responding because they need information to better understand the phenomena that
occur in the field of entrepreneurship.

5. What is the activity of your company or in what areas would you choose to
open a business?

Table no.5
Activity Number of Percentage

replies Value (%)

IT 34 19,7

Commerce 62 35,8

Tourism 17 9,8

Others 60 34,7

Total 173 100

Source: Own processing based on data obtained in the questionnaire

19,7%

34,7% miT B Commeree

Tourism M Others

9,8% 35,8%
Figure 5: Activity distribution
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Summarizing the data collected, we presented in Table no.5 and Figure 5 fields
with most of the answers, so that IT works / will work 34 respondents,
respectively19.7% , which at first sight would seemed that the equipment used does
not pollute the environment, but they really are a problem. Most answers given by 62
respondents, 35.8%, will work or working in commerce, in tourism 17, respectively
9.8% and the other 60 were given various answers, such as: creative clothing,
accessories, agriculture, construction, marketing, art, entertainment, accounting. As I
said, apparently these businesses would not seem to affect the environment, but every
action has repercussions on the environment, as long as no appropriate measures are
taken in time.

6. What does it mean for you "green" business?
[ Business aims to protect the environment

[J Business that has green logo

[ New, innovative business

[J None
Table no.6
Significance Number of Percentage
replies Value (%)
Business aims to protect the 152 87,9
environment
Business that has green logo 6 3,5
New, innovative business 8 4.6
None 7 4
Total 173 100

Source: Own processing based on data obtained in the questionnaire

4,6% 4%

3,5% mBusess ams toprotect the ensironment

B Bushess thathas green logs
Hew, hmovative busmess

Figure 6: Significance distribution

As shown in Table no.6 and Figure 6, 152 (87.9%) of respondents associate
the idea of "green" business with the first option, a business that aims to protect the
environment, 6 (3.5%) believes that the purpose is business that has green logo, 8 of
them (4.6%) chose meaning - new business innovation and for other 7 (4%), this
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concept does not mean anything. It is noted that the majority of respondents know the
meaning of this concept, which argues that, although apparently entrepreneurs /
potential entrepreneurs are indifferent, most of them attaches great importance to
environmental protection.

7. Which is the reason why your business should have a "green" management?
[J Advertising, prestige, profit

[ Exclusive environment protection

I Personal satisfaction, ambition

Table no.7
Reason Number of Percentage
replies Value (%)
Advertising, prestige, 72 41,6
profit
Exclusive 81 46,8
environment protection
Personal satisfaction, 20 11,6
ambition
Total 173 100

Source: Own processing based on data obtained in the questionnaire

21,6% B Advertising, preslige, arofit

41,6%

B Cxclusive environmen: protection

Personal satisfaclion, ambition

Figure 7: Reason distribution

It can be seen in Table no.7 and Figure 7 that 72 respondents (41.6%) have a
green business or would open a green business for advertising, prestige, profit. They
believe that actions related to environmental protection are only good for their
organization would get a better image, which will generate more profit. Most
respondents, 81 (46.8%) chose the second option that a green business is conducted
exclusively for environmental protection, and 20 (11.6) of them would have such a
deal only for personal satisfaction, ambition or for follow a trend. It is important to
note that for the successful implementation of a "green" management needs to be
combinated several reasons, both protecting the environment and creating a better
image, generating profit, basically it should be a win-win relationship , both the
organization and the environment.
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8. Are you involved in environmental protection actions?

[0 Yes

[ No (Go to question. 10)

Table no.8
Answer Number of Percentage
replies Value (%)
Yes 97 56,1
No 76 43,9
Total 173 100

Source: Own processing based on data obtained in the questionnaire

43,5%
' . mYes ENo
56,1%

Figure 8: Answer distribution

In Table no.8 and Figure 8 sample structure is shown by the answers of
respondents' involvement in actions to protect the environment. 97 of these, 56.1%
confessed that they are involved in such actions, and 76 respectively 43.9%, no. It is
noted that more than half realize the importance of our involvement in protecting the
environment, these actions giving to our descendants opportunity to enjoy themselves
the benefits that nature gives us.

9. If yes, what are they?

Table no.9
Actions Number of Percentage

replies Value (%)

Eco activities in student 38 39,2

organizations

Recycling paper, waste 45 46,4

Other 14 14,4

Total 97 100

Source: Own processing based on data obtained in the questionnaire
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DFigure 9: Actions distribution

From Table no.9 and Figure 9 appears that of the 97 respondents who answered
yes to the previous question, 38 (39.2%) are involved in environmental activities
within student organizations, 45 (46,4%) and waste recycled paper and 14 (14.4%) are
involved in other programs, such as protection of the Black Sea, Let's Do It Romania,
or use alternatives for saving resources. It is gratifying that more than half of the
respondents are engaged in environmental protection.

10. Which of the following is most important for a ’green” business?
[] Waste Recycling
[J Saving resources
[] Making a bio, organic product

Table no.10
Green actions Number of Percentage
replies Value (%)
Waste Recycling 66 38,2
Saving resources 59 34,1
Making a bio, organic product 48 27,7
Total 173 100

Source: Own processing based on data obtained in the questionnaire

27, % 38,2% B Waste Recyeling

]
M Saving resources
Making a bio, organic
product

Figure 10: Green actions distribution

Through Table no.10 and Figure 10 sample structure is shown by the most
important green action, 59 of respondents considering that it is very important to
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recycle waste, 48 said that resource saving should be put first, and 48 - the making a
bio, eco product would help much better the environmental quality and human health.

11. Do you think that your business affects the environment?
0 Yes
[J No

Table no.11

Answer Number of replies Percentage Value
(%0)
Yes 43 249
No 130 75,1
Total 173 100

Source: Own processing based on data obtained in the questionnaire

24,9%

BYes

ENo

75,1%
Figure 11: Answer distribution

After analyzing the questionnaires, as can be seen in Table no.11 and Figure 11,
most of them (75.1%) believe that their business does not affect the quality of the
environment, unlike the others (24.9%) who answered yes. There is a note of
subjectivity because, as I said, most businesses pollute the environment.

12. Lists the actions of your business that affect the quality of the environment:

Table no.12
”Bad” actions Number of Percentage Value (%)
replies
The remaining non-recycled 30 69,8
packaging

Use of means of transport 8 18,6

Other 5 11,6

Total 43 100

Source: Own processing based on data obtained in the questionnaire
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Figure 12: ”Bad” actions distribution

From Table no.12 and Figure 12 appears that 30 of respondents believes that their
business would pollute by remaining non-recycled packaging, 8 said they use the
transport and that would affects the environment, and the other 5 have specified that
damage the environment through billboards used, by the excessive use of electricity or
chemicals.

Conclusions

In this research the objectives were achieved, determining the role of ecology in
the development of an organization and establishing the most important actions that
make a deal to become "green". It is observed that most fall into the category of
female and this can be explained by the fact that women have been shown to be more
receptive when it comes to granting responses in surveys. Also is remarked that most
of the respondents came from urban, have a secondary education or superior and are
potential entrepreneurs, which can be correlated with the idea that those who are going
to open a business are more research interest in entrepreneurship. Regarding the fields
of activity most of the answers have included IT, trade and tourism. As expected, were
given other responses, such as creative clothing, accessories, food, agriculture,
construction, marketing, art, entertainment, accounting.

Majority associate the concept of business "green" with the first option, observing
that they know the meaning of the concept, which argues that, although apparently
entrepreneurs / potential entrepreneurs are indifferent, most of them attaches great
importance to environmental protection. It should be noted that many of those who
have a green business or would open a green business would do this for publicity,
prestige, profit. There is a large percentage among those who chose the second option
that a green business is conducted exclusively for environmental protection.

It is important to note that for the successful implementation of a green
management needs to be a combination of several reasons, both protecting the
environment and creating a better image, generating profit, basically it should be a
win-win relationship for both sides, both the organization and the environment. More
than half of them confessed that they are involved in environmental actions within
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student organizations, recycling paper and waste or participating in other programs,
such as the protection of the Black Sea, Let's Do It Romania or use alternatives for
resource saving. It is gratifying that more than half of the respondents are engaged in
environmental protection, which indicates that they are aware of the importance of
involvement in protecting the environment, these actions giving followers the
opportunity to enjoy themselves the benefits that environment provides.

In conclusion, although it speaks a lot about ecology, green management and
environmental protection, entrepreneurs should be more informed, study more these
concepts to use correctly the information they have, so that the implementation of
green actions does not occur only to “mask” ”bad” actions. One thing is certain about
the decade of "green" business we expected: it will be at least as interesting as the
decade ended, and if we will have positive aspects, remains to figure out, considering
that people have more to learn about this field.
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